
International Journal of Innovative Technology and Exploring Engineering (IJITEE) 

ISSN: 2278-3075, Volume-8 Issue-12S, October 2019 

536 

Published By: 

Blue Eyes Intelligence Engineering 

& Sciences Publication  

Retrieval Number: L113310812S19/2019©BEIESP                  

DOI: 10.35940/ijitee.L1133.10812S19 

Abstract— A positive engagement model helps to bring a 

positive outcome among the employees. Study shows that 

employees with high work engagement are energetic and 

dedicated to work. The concept is also related with job 

satisfaction. It shows that the employees with high work 

engagement are highly satisfied with the job. It also reveals that 

work engagement is positively correlated with productivity. 

Employees with high work engagement are highly productive in 

their work. Online food delivering industry is a booming industry 

and demands people with high productivity. The article discusses 

about the role of work engagement among online food delivering 

executives. Multiple regression analysis was performed in order 

to identify the variables which contribute to the work engagement 

among online food delivering executives. Descriptive analysis 

was done to know the demographic profile of the online food 

delivering executives 

I. OBJECTIVES 

 To know the work engagement level among the 

online food delivering executives 

 To know the level of commitment among the 

online food delivering executives 

II.  RESEARCH METHODOLOGY 

Descriptive research design was adopted. The sampling 

method adopted for the study was convenient random 

sampling method. Both primary and secondary data 

collection method was used in the study.  

III. ANALYSIS & RESULTS 

Demographic analysis: 

Educational Qualification: 

Majority of the respondents are between 21 – 25 years 
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Educational qualification 

 
Majority of the respondents are undergraduates. 

Income 

 

Income 

Majority of the respondent’s income is between Rs.6000 

– Rs.15000 

Gender 

Gender 

Majority of the respondents are male. 
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Multiple regression analysis: 

Multiple regression analysis was performed to check the 

work engagement level. Work engagement was the outcome 

variable and it was tested with the predictor variables like 

work was meaningful, time, enthusiasm, forgetting 

everything, inspiring, feeling happy, proud, involvement. 

Descriptive Statistics 

 

Model Summaryb 

 
a. Predictors: (Constant), Willing to work , forgetting everything, 

Inspiring, feeling to go to work, strong and vigorous, Time flies at work, 

Feeling happy, Enthusiasm, meaningful and purpose, Involvement 

b. Dependent Variable: 

work engagement 

The R value is the simple correlation value. R square is 

the extent of variation brings about by the predictor variable 

on the outcome variable. Adjusted R square gives some idea 

of how well the model generalizes 

ANOVA 

 
a. Predictors: (Constant), Willing to work , forgetting 

everything, Inspiring, feeling to go to work, strong and 

vigorous, Time flies at work, Feeling happy, Enthusiasm, 

meaningful and purpose, Involvement 

b. Dependent Variable: work engagement 

The result shows there is significant difference between 

the predictor variable and the outcome variable among the 

online food delivering executives. 

The result shows that the predictor variables willing to 

work at any time, forgetting everything at work, Inspiring, 

feeling to go to work everyday, feeling strong and vigorous, 

time flies when at work, feeling happy at work, enthusiasm, 

work was meaningful and involvement significantly 

contribute to engaging the employees at work. 

Model 

Unstandardized 

Coefficients 

Standar

dized 

Coeffici

ents 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Toler

ance VIF 

1 (Constant) 2.960 1.495  1.980 .055   

meaningful 

and purpose 
1.024 .179 .952 5.709 .000 .323 3.095 

Time flies at 

work 
.110 .143 .105 .770 .446 .486 2.058 

strong and 

vigorous 
-.090 .154 -.076 -.589 .559 .536 1.866 

Enthusiasm -.005 .220 -.004 -.024 .981 .272 3.670 

forgetting 

everything 
-.408 .244 -.260 

-

1.668 
.103 .369 2.707 

Inspiring -.019 .141 -.013 -.136 .892 .926 1.080 

feeling to go 

to work 
-.097 .125 -.110 -.774 .444 .442 2.261 

Feeling happy 
-.265 .142 -.237 

-

1.874 
.068 .561 1.784 

Involvement .105 .241 .086 .438 .664 .230 4.343 

Willing to 

work  
-.071 .304 -.036 -.234 .816 .371 2.697 

       

a. Dependent Variable: work engagement 

IV. CONCLUSION 

From the study it is concluded that the predictor variables 

significantly contribute to the outcome variable. Most 

importantly the study shows that the online food delivering 

executives understand the purpose and feel the 

meaningfulness of the work. 


