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Consequences of Social Media on Consumer
Buying Behaviour
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ABSTRACT: This research aims to study the interaction between
the companies and the consumers directly. Now a day’s social
media is playing a vital role for the marketers. It creates curiosity,
brand awareness. Social media is the fastest way to get in touch
with the consumers. The traditional word-of-mouth publicity has
been replaced by word-of-web as consumers are increasingly
referring to social media sites before making a purchase, greatly
influencing buying behavior. This Study is focusing on the factors
which influence the impact of social media on consumer buying
behavior. To analyse the impact of demographic variables on
purchasing behavior using social media. The survey has been
conducted by randomly selecting 50 respondents who are using
Social Media. Result show that Social Media influences consumer
buying behavior.
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I. INTRODUCTION

Definition: Customer purchaser conduct alludes to the
purchasing conduct of conclusive shoppers people and family
units who purchase products and enterprises for individual
utilization. These last customers join to make up the buyer
market.William L. Willkie (1986):defined shopper conduct
as' 'theactivities that are choosing, acquiring and utilizing
items and servicesin request to fulfill the necessities
anddesires in which individuals lock in"[1]-[3]

Il. REVIEW OF LITRERATURE

1.DuangruthaiVVoramontrilnternational Journal of
Information and Decision Sciences ¢ July 2018

The goal of this paper is to research empirically the role of
social media in consumers' decision-making process for
complex purchases-those characterised by significant brand
differences, high consumer involvement and risk, and which
are expensive and infrequent. The model uses the information
search, alternative evaluation, and purchase decision stages
from the classical EBM model. A quantitative survey
investigates up to what degree experiences are altered by the
use of social media. Results show that social media usage
influences consumer satisfaction in the stages of information
search and alternative evaluation, with satisfaction getting
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amplified as the consumer moves along the process towards
the final purchase decision and post-purchase evaluation. The
research was done among internet-savvy consumers in
South-East Asia, and only considered purchases that were
actually made by consumers, not including searches that were
abandoned.

2. Influence of Facebook Applications on Consumer Purchase
IntentionMay 2016

In parallel to the rapid development of internet social
networks sites such as facebook, twitter that are widely used
among consumers in recent years has become a source of
information. Thanks to its flexibility and the ability to access
information which makes it different from the other
communication devices, consumers can communicate others
easily and also search and share information and experiences.
In this concept, the aim of this study is to determine the
influence of facebook applications on consumer purchase
intention. In the study the data was obtained using online
survey for 386 people who are persons 15-35 years old and
also known as Y generation and the research data was tested
with using cronbach alpha coefficient method, factor analysis,
multiple regression analysis. Factors of shares from facebook
applications and factors of electronic word of mouth
communication were determined to influence on consumer
purchase intention. On the other hand in this study, like buton,
like friends and location based check-in factors had not effect
on consumer purchase intention.[4]-[7]

I11. OBJECTIVES OF THE STUDY

1.To decide the components which impact the effect of
online networking on shopper purchasing conduct.

2. To dissect the effect of statistic factors on buy conduct
utilizing web based life.

IV. STATEMENT OF HYPOTHESES:

The hypotheses could simply state below to help us accept or
reject our finding.

1. HO:There is no critical connection among age and the
elements affecting purchasing conduct through internet based
life.
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H1: there is critical connection among age and the
elements affecting purchasing conduct through internet based
life

2. HO: There is no critical connection among sexual
orientation and the factorsthat determines client consideration
in internet based life.

H1: There is critical connection among sexual orientation
and the elements that determines client consideration in
online networking.[10]-[14]

V. RESEARCH METHODOLOGY

1. Research Design:

Research configuration is the point by point plan of directing
an exploration study. Enlightening examination configuration
has been utilized in the investigation.

2. Enlightening Research:

Plan Descriptive examination endeavors to clarify
methodicallly a pattern, and gives information concerning
demeanors and inclinations towards an issue.

3. Test Area :The information has been gathered from South
Chennai region.

4. Test Technique Sampling strategy is the choice of a subset
of people from among an enormous masses to assess traits of
the 100 respondents. The essential unpredictable framework
has been chosen for this examination.

5. Clear Random Sampling: Simple subjective examining
method, acknowledge that each and every unit in the people
has equal plausibility of occasion or proportional probability
of occasion and the testing units are picked erratically. A
reasonable subjective assurance of individuals is basic to
address the masses. The expert has taken 100 models
self-assertively from the hard and fast people. Basic
wellsprings of data assembled through survey and
discretionary source from magazines, journals and site.

6. Instruments and Techniques Used For Analysis : Tools
used for the study were ANOVA, chi-square test.

VI. RESULT ANALYSIS AND INTERPRETATION

1. HO:There is no IMPORTANT relationship between
age and the factors influencing buying behaviour
through social media.

H1: there is significant relationship between age and the

factors influencing buying behaviour through social media.
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Interpretation: The above table shows the significant
relationship between age and factors influencing buying
behavior through social media by one way Anova. The
significant value for offers is 0.010 and variety seeking is
0.030.

VII. LIMITATION OF THE STUDY

This examination is constrained by certain components that
are probably going to be experienced throughout doing the
exploration. These are: [17]-[20]

1. Time Constraints: The brief span for the undertaking
research and the obstruction of other scholastic work will
influence the auspicious finish of the work.

2. Money related Constraint: Being an understudy, the
researcher has little strategies for winning consequently
reserve expected to go to spots to pick up data for the
assessment work will be difficult to get, regardless, the expert
intends to endeavor her possible best to get the records
required for the endeavor to be finished.

VIII. FINDINGS

1. Out of 100 respondents 62 are female and 38 are male

2. 65% of the respondents comes under the age group of
20-30, 17% of the respondents belongs to 30-40 , 12% of the
respondents under the age group of above 40 and 6% of the
respondents of the respondents belongs to 10 — 20. [21]-[24]
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