International Journal of Innovative Technology and Exploring Engineering (1JITEE)

ISSN: 2278-3075, Volume-8, Issue-12S, August 2019

Problems Faced By the Customers in Online
Shopping

C. Archanapriya, S. Barani Chelvi, B.Venakata Srilatha

ABSTRACT: llluminating assessment is used in this examination
since it will ensure the minimization of reason and expansion of
resolute nature of data accumulated. For this assessment sorted
out survey was used. Hypnotizing investigation is essentially
drawn in with studies and truth finding enquires of different sorts.
Methodical studies are most useful for testing a speculated
connection between two factors. The essential inspiration driving
precise research is to intuition or acting from apperception of the
parts and interrelations of a subject. The test size builds up 100
respondents. The study is driven among the online customers in
TAMBARM..
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I. INTRODUCTION

The term advertising for the most part alludes a spot where
purchasers and dealers get together. The importance and
nature of advertising has experienced progressive changes
extra time. On the closer perception on chronicled assessment
of market, various phases of exchange can without much of a
stretch be goal, the last stage being the time of internet
shopping. After a long time improvement of web, this snappy
extended web customers and especially speed interest change,
and same new development also has been made and used for
web working up, those lead to firm can progress and update
pictures of thing and organizations through webpage. Thusly
definite item data and improved help pulls in an ever
increasing number of individuals change their purchaser
conduct from the customary mode to more depend on web

shopping.[1]-[4]

I1. LITERATURE REVIEW

[ Anastasia (1982) mulled over on the - employment of

social characteristics on online business: With the issue of
social and client from different social establishments may
survey and see a comparative situation particularly for web
shopping.

LI Spiller, P., Lohse, G. (1997) completed wear down "A

Classification of Internet Retail Stores". Their work shows a
plan of on-line retail stores subject to settlement trial of 137

Revised Manuscript Received on October 22, 2019.

C. Archanapriya, Assistant Professor, Department Of Commerce And
Economics,Bharath Institution Of Higher Education And Research
TamilNadu ,India Email: Archanapriya854@gmail.com

S. Barani Chelvi, Assistant Professor, Department Of Commerce And
Economics,Bharath Institution Of Higher Education And Research
TamilNadu ,India Email baranikarthil629@gmail.com

Venkata Srilatha Assistant Professor, Department Of Commerce And
Economics,Bharath Institution Of Higher Education And Research
TamilNadu ,India Email: bvsrilatha27@gmail.com

Retrieval Number: L123010812519/2019©BEIESP
DOI: 10.35940/ijitee.L1230.10812S19

1002

Internet retail stores. Their assessment perceived five
differing on-line store structure procedures: Super Stores,
Promotional Stores, Plain Sales Stores, One Page Stores and
Product Listings. They differentiate generally to the extent the
store's size, the measure of extra information and canapés, and
the interface arrangement including consistency, page
lengths, picture sizes and course capacities[5]-[9]

I11. OBJECTIVES OF THE STUDY

[J To study the kind of care on customers legal rights in
web shopping
[J To know the issues of using electronic shopping.

IV. NEED OF THE STUDY

From this assessment experts found why customers deferral or
waver to choose decision for shopping on the web. Examiner
analyze the various factors that effect customer to shop from
online. Find the reasons and gave the proposition for the
issues looked by the customers. In like manner find the ways
to deal with rout the issues looked by customers. Found, what
are the blackmail activities done on web shopping.Hypothesis
Test: 1-Legal terms consider while web based shopping
[10]-[14]

Descriptive Statistics

N Minimum | Maximum | Mean | §td. Deviation
Prica and pavments 100 1 5 463 T30
Privacy policias 100 1 5 188 a13
Payment Details 100 1 5 413 813
Wabsita Policies 100 1 5 149 1.000
Warrantaz policies 100 1 5 4.00 1.073
(uarantse policies 100 1 5 4.04 1.109
Valid N (liswise) 100
V. RESULTS

The above table shows the descriptive statistics of legal terms
considered by the customer in online shopping. The legal
terms on price and payments, payment details have the highest
mean value of 4.65 and 4.23. And privacy policy has the least
mean value of 3.88.

Hypothesis Test: 2

Problems faced during online shopping [15]-[19]
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Descriptive Statistics

6.
N Minimum | Maximum | Mean | 8td. Deviation
Delivery problem 100 1 5 163 L1104
Products arz not a5 sams as 100 3 ; e 429 7.
photos
Poor quality 100 2 5 175 989
Additional chargzs 100 1 5 145 1038
Payments option 100 1 § 332 1.053 8.
Communication problam 100 1 ] 44 1083
Difficulties in E-payments | 100 1 ] .07 1073 9
Securitias problem 100 1 § 30 956
Problems |Jil raplacs and 100 ) ; 147 L9
refund
Veid W (istgics) | 100 10.
VI. FINDINGS: 11.

The above table shows the unmistakable measurements of

issues looked during web based shopping. Issues, for 12

example, Delivery issue, Products are not as same as

photographs, Poor quality having the high mean worth and 43

issues, for example, Difficulties in E-installments, Securities

issue, Problems in supplant and discount. [21]-[25] "
VII. SUGGESTIONS

(] There is a relationship among capability and mindfulness 15

on lawful rights in web based shopping

(] There is a relationship among capability and mindfulness

on lawful rights in web based shopping %

VIIl. CONCLUSION:-

This investigation shows that web shopping in Chennai hasan

incredibly breathtaking in India. With the use of web, the

customer can shop wherever, anything and at whatever point

with basic and safe portions choices. Purchasers can do 18

connection shopping between things, similarly as, online '

stores. Different buyers lean toward exchanging and pick the

buys after physical assessment of the items. The whole system 19

can go from a couple of hours to weeks subordinate upon the

thing, aggregate, quality and wellspring of procurement.

Today there is radical change in the whole situation. 20

Everything nowadays is Internet masterminded like

Electronic Data Interchange, E-Mail, E-Business and 21.

E-Commerce

22.
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