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Flagship Followers: Leadership Flip
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Abstract: Followers are necessary for a leader yet workforce
training, organizational development programs and higher
education focus only on leadership skills with little attention to
followers. The perception and role of follower is changing due to
social media. A literature review finds that followers have variety
in their styles with skills that not only benefit the leader but the
organization. Organizations should invest in training to develop
the knowledge, skills and abilities of followers and capture the
best practices of the critically thinking and engaged followers as
well as integrate followership skills into workplace training,
organizational development and higher education.
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The student raised her hand while wiggling in her seat. |
was answering another students’question, but her hand
pulsed up and down like a fast heartbeat. My students are
passionate, and it creates for an engaging learning
experience. | take a breath and point to her, she pops out of
her seat and asks, “what makes a leader?”

The room goes silent and all eyes on me, Professor
Murphy.

“A leader is a person with followers,” I say simply, “and
it is that simple.”

She does not sit down and in a passionate, urgent voice
asks, “Can you give examples?”

“The Kardashians have followers, I don’t follow them,
but others do. So, we could say they are social media
leaders, their followers can be counted on social media.
Hitler had followers too. What makes them leaders?
Followers. Followers make the leader and in their execution
of the mission give a competitive advantage, so it is a
worthwhile investment to develop followers.”

She sat down, smiling.

The discussion continued and | went into leadership
theories as well as the top ten leadership qualities and the
five themes of: strong ethics and safety, self-organizing,
efficient learning, nurtures growth and connection and
belonging which are in terms of the followers and from the
Harvard Business Review article entitled “The Most
Important Leadership Competencies, According to Leaders
Around the World” by Sunnie Giles (March 2016).

Making a good, successful leader discussion led to the
common nature versus nurture discussion where some
leaders are born with some qualities and some leadership
skills get developed over time. Like any expertise and as
explained by Malcolm Gladwell in his book Outliers (2008),
it takes time and opportunity to become an expert, so it takes
time and opportunity to become a successful leader too.

Organizations invest to develop leaders by creating and
delivering internal leadership programs as well as sending
potential leaders to external leadership retreats with yet
other prospective leaders getting expensive coaches to
prepare them for c-level positions within the organization
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(Samani & Thomas, 2016). Making leaders takes time as an
expensive investment, whereas followers are just born.

“You’ve probably heard that success is preparation
meeting opportunity, but I will say that a successful leader
attracts followers, followers choose to follow. Everyone has
comfort and experience as a follower before they even start
their first job,” I look out at the lecture hall, they are
scribing it in their notebooks. Pens set down and big eyes on
me when she pulses her hand in the air again, | point, she
stands.

“Professor Murphy how come we don’t study followers?”
her voice is fast, loud and excited.

The bell rings, no one moves, class is over, but they are
still looking at me with those big eyes and hands ready to
write.

“Another good question! The flipside of leadership is
followership, we are all followers but might not be aware of
it, who do you follow? Do you know? If followers make a
leader, who have you made a leader? Write in your
notebook, right now, the number that you think, a good
guess, at how many people and organizations you
follow.Then before our next class, check your number
against the actual number on your social media accounts,
bring both numbers for our next class,” I say with a smile.
They are mirroring my smile and smiling back at
me,packing up for their next class.

Yes, a leader is only a leader if they have followers. That
is the only definition of leadership for this writing, a leader
is a person with followers. Period.

There are countless books, articles and experts on
leadership. Leadership theories, leadership behavior,
leadership interactions, leadership traits and how to learn to
be a leader are common studies for any MBA student,yet
followership is important, without it there would be no
leaders.

So clearly followers are important but then what is
followership? What are the qualities of a follower? How do
followers impact leadership? Why is it important? Could
followers benefit from further development? So many
leadership programs, training and executive retreats are
available for potential leaders, how can the follower be
developed to intentionally and attentively direct their energy
as a follower?

I. LITERATURE REVIEW

Followers execute their leaders’ strategy, Leaders cannot
exist without followers. Leaders and followers work
together to take the vision from the communication to daily
work operations — so it’s two different sides of the same
coin (Lapierre & Carsten, 2014). A follower is a person that
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directs their thoughts and actions toward the vision of a
leader to accomplish predetermined goals. The follower is
an active member of the organization, intentionally giving
their knowledge, skills and abilities toward the leaders’
vision to achievement (Ramazzina, 2017).

According to Kelley (2008), a leader in the studies of
followership, followers account for 80 percent of the success
of an organization, while leaders are only 20 percent. The
followers’ attention and energy can be self-directed toward
the leaders vision and achieve their work responsibilities
effectively toward the common goal. Followers are not
passive but active and selective in the leader and ideas to
follow (Tanoff and Barrow, 2002).

"Real leadership is being the person others will gladly and
confidently follow," according to John C. Maxwell, a leader
in the studies of leadership. Being a great leader is all about
having a genuine willingness and a true commitment to
influence the thinking and behavior of followers to achieve a
goal through positive influence and shared vision (Maxwell,
1999). No leader can ever achieve anything great or long-
lasting all alone (Bennis & Thomas, 2007), followers are
required to make a leader.

In research, until recently, followership pedagogyhas
been minimal. Over 100 years of leadership studies have not
given definition (Bligh, 2011) or attention to this critical
role of following. Social media and the internet have flipped
the attention from leaders to followers as technology enables
massive amounts of information for, and about, followers.
Being a follower is easier and faster too, the internet and
social media enables easier and faster following without
geographical boundaries or time constraints. Information is
right-sized for the follower, in chunks, at a time convenient
for the follower. The person or organization that leads, can
instantly let their followers know updates, and respond to
their followers reaction, making a lean, agile feedback loop.
Due to leaders having immediate feedback they can change
their course of action if needed, enabling iterations of
refinement in a symbiotic relationship.

Additionally, if a leader is only a leader by having a
following then it is also true that a follower is only a
follower if there is a leader. So, followers co-construct
(Carsten &UhI-Bien, 2012) or socially construct their leader
(Carsten et al., 2010; Kean et al., 2011) through followers
reactions and exchanges that serve as an “upward influence”
(Kelley, 2008), the unspoken perspective about what creates
a leader (Lord & Brown, 2004) and the evolving processes
(Koonce, 2016). The perceptions of the follower and the
relationship includes knowledge, skills and abilities of the
follower having an influence on the effectiveness of the
relationship, so impacting both roles

Kelley Followership Model

Kelley (1988) defined followership along two
dimensions:  critical thinking and engagement in
organizational decisions. Kelley then categorized followers
into five classifications: passive, conformist, alienated,
pragmatist and exemplary styles (Kelley, 1992).

The passive followers are low on both critical thinking
and engagement. They prefer to let others do the thinking so
do just enough to keep their jobs. The passive followers
follow instructions but require close supervision.
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Conformistscan appear engaged and energetic but low on
critical thinking, they are involved in decisions, and yet
eager to please (Kelley, 1988)Passive engagement involves
followers waiting for direction from the leader before
reactively taking action (Latour &Rast, 2004).Conformists
follow others’ thinking and like to please the leaders;
consequently, autocratic leaders tend to prefer conformist
followers (Kelley, 2008), sometimes thought of as “yes
men.”Alienated followers are engaged with the ideas and
leaders but tend to interpret the ideas and leaders with a
negative perspective that can isolate them (Kelley, 2008).

The pragmatist style by followers have a moderate level
of engagement and critical thinking (Kelley, 1992). They
pause before acting and prefer the status quo as any new
leadership communication could be a “flavor of the day” so
they wait for others to act first (Kelley, 2008).

Exemplary followers engage actively and have
independent critical thinking. They process the information
from leadership and may discuss it with diplomacy and tact.
They work well with others (Bjugstad, Thach, Thompson &
Morris, 2006) and are willing to challenge leaders by
providing alternative solutions if they think it is beneficial
(Kelley, 1992).  Exemplary  followers  “assume
responsibilities beyond their minimum job requirements and
exert considerable effort to accomplish goals” (Blanchard
Welbourne, Gilmore, and Bullock, 2009, p. 112-113).

A follower can be an active and contributing member of
an organization, their behavior is a contributing effort to
achieve organizational goals. Followers can get greater
satisfaction, reward, realization and fulfilment of one's
talents and potentialities, and other benefits from work than
poor followers. Having good followers enhances
organizational effectiveness and adaptability (Hurwitz and
Hurwitz, 2009). According to John S. McCallum (2013), a
follower has eight qualities: judgement, work ethic,
competence, honesty, courage, discretion, loyalty and ego
management.

Il. DISCUSSION

Engaged followers are productive and have workplace
knowledge, skills and aptitudes that businesses value.
Followers are people who capture and exchange best
practices, question processes to make it better, have a
strength in discipline for self-directed learning and have
insight and wisdom to have a relationship with others
(Ramazzina, 2017). Wong and Law (2002) found that the
emotional intelligence of followers and leaders have positive
effects on job performance and attitudes, additionally, that
the emotional labor of the job moderates the emotional
intelligence of the job outcome relationship.

To gain the benefits of the critically thinking and engaged
follower, and the leader, it is critical to recognize they are in
a relationship that is in progress. A relationship is jointly
created by the followers and leaders (Baker, 2007; Riggio,
2014). The dynamics of the exchanges in the relationship is
critical to understand both the outcomes and future (Murji,
2015; Riggio, 2014; Vugt, Hogan, &Kaier, 2008). Too often
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the success, or failure, of an organization is credited to the
leader but performance is impacted by the fit and health of
the relationship between the leaders and followers (Tabak, et
al., 2017). The dyadic interplay of roles in the relationship
enables as exchange, a perspective of behavior in the
organization that speaks to the relationships (Dulebohn,
Bommer, Liden, Brouer, & Ferris, 2012).

Additionally, followers co-construct (Carsten &Uhl-Bien,
2012) or socially construct their leader (Carsten et al., 2010;
Kean, Haycock-Stuart, Baggaley and Carson., 2011)
through followers reactions and exchanges that serve as an
“upward influence” (Kelley, 1992), the unspoken
perspective about what creates a leader (Lord & Brown,
2004) and the evolving processes (Koonce, 2016). The
perceptions of the follower and the relationship includes
knowledge, skills and abilities of the follower having an
influence on the effectiveness of the relationship, so
impacting both roles.

The role of the follower becomes influential to the leader
which means that the leader and followers cocreate the
organizational vision which enables both roles to take
initiative, solve problems and influence each other and the
outcomes of work (Chen, Kanfer, Kirkman, Allen, & Rosen,
2007; Hoption, 2014). Unfortunately, higher education and
organizational development place more emphasis on the
development of leaders and less on followers and the
nurturing of the relationship (Ferrell, Boyd, &Rayfiled,
2013; Hoption, 2014). Followers are also sometimes leaders,
perhaps at home or in their community, and leaders become
stale and outdated if they don’t have influencers that they
follow (Tabak and Lebron, 2017). Followership as an
integral component of leadership, leadership is an integral
component of followership (Roseenbach, 2015). So, it is
necessary that both roles and their relationships be
developed for the benefit of the individuals as well as the
organization.

Managers and leaders may not be aware of the
organizations need to purposefully make followers of all
employees (Ramazzina, 2017). At every stage of a
professional career there is a followership component
especially in today’s workplace where there is more
collaborative decision making and the expectations that
everyone will share knowledge and skill (Ramazzina, 2017)
so a culture and learning opportunities to support that
followership skills will benefit the organization.

Unfortunately, the role of follower has some negative
connotations that might mean weak or conforming, this may
be why there has been less attention by training
organizations (Giambattista, 2018). Followership is valuable
yet is underacknowledge, underrated and underdeveloped
(Hurwitz et el, YEAR). Bestselling books, higher education
and executive programs tout the development of leadership
skill sets while ignoring the necessary relationship
(Giambattista, 2018).

Leadership studies have found that the impact of implicit
perceptions of followers and leaders can influence decisions
and that these perceptions could be distorted
(Heslin&VandeWalle, 2008). Organizational investments in
workplace development have primarily been for leaders
rather than followers (Murji, 2015; Sy, 2010).
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Organizational leaders, human resource professionals and
programs offered in higher education and workplace training
should close the gap between leader development and
follower development by creating learning opportunities to
allow learners, in a follower role or leader role, to explore
their implicit assumptions to find out ways to improve their
relationship ~ building  efforts in  the  workplace
(Nilson&Gopaul, 2016). At the same time, practical learning
on the job should aim to provide feedback for learners to
identify followership behaviors and discover possibilities
that make it appropriate to change behavior or use multiple
styles and skills based on the situation. Creating practical
“learning by doing” opportunities can target multiple
learning goals pertaining to both leadership and followership
development (Tabak et el., 2017).

In the workplace the perception and mind set about
leaders and followers can influence behavior (Fiske &
Taylor, 1991; Goodwin, Wofford, & Boyd, 2000). The
assumption based on perception of another’s’ qualities and
actions determine interpersonal outcomes such as
relationship quality, trust, and job satisfaction (Sy, 2010).
Returning to the definition of a leader, having followers, the
awareness and development of followers is also critical. Due
to the negative perceptions of the followership role it could
be a tough sell, yet it is necessary.

Everyone at some time, to some degree, is a follower. As
each person recognizes themselves as a follower; energy
flows to where attention goes. Giving attention to
followership knowledge, skills and abilities to increase
awareness, to recognize critical thinking skills and
engagement, as a follower can lead to the identification of
training needs, performance improvement and improved
organizational culture.

I1l. RECOMMENDATION

The annual company meeting for Berkshire Hathaway
was held on May 1, 2004 and it is when the leader, chairman
Warren Buffett, answers questions from the nearly 20,000
followers. In the mass crowdready with a question was a 14-
year-old boy from California, asking of leader and
billionaire Buffett, “What advice would Buffett give to a
teen boy on how to be successful?” (Schwantes,2008).

Buffett said, “It's better to hang out with people better
than you. Pick out associates whose behavior is better than
yours and  you'll drift in that  direction”
(Schwantes,2008).Buffett told the teen to intentionally,
mindfully, selectively be a smart follower!

Everyone can benefit from that answer, particularly as it
relates to business. It does not take Warren Buffett say there
is a need to develop the knowledge, skills and attitude of a
follower, everyone can direct attention and action to develop
followership. Kelley (1988) defined followership along two
dimensions: critical thinking and engagement, these skills fit
in the area of professional development but are not
identified as followership skills perhaps due to the negative
connotations that might mean weak or conforming
(Giambattista, 2018). In today’s business world and with
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social media, it is common to be a follower. For example, on
LinkedIn to be a “follower” epitomizes a user that chooses
to see all of another’s posts in their content feed, gaining
users to follow is the principal objective for an online
organization on social media. It is easy to follow an
organization or Chief Executive Officer in terms of the
organizations performance or a president’s blog. The word
“follower” is changing, it is gaining a positive perception
though currently that perception is primarily in social media
(Burton, 2016).Training in followership qualities will
benefit not only the individual follower and leader but also
the organization.

IV. CONCLUSION

Organizations have internal workplace training that may
include some professional development skills but those
skills for followership may be buried in overall
training.According to John S. McCallum (2013), a follower
has eight qualities: judgement, work ethic, competence,
honesty, courage, discretion, loyalty and ego management.
These qualities should be developed in followers of any
organization.

Actively being a follower needs to be encouraged and
promoted just as the development of leaders
because“building better organizations requires a balance of
strengthening leadership and followership skills” (Hurwitz
and Hurwitz, 2009, p. 84). Bringing it to the forefront and
connecting it to workplace training programscan be a
challenge initially, but it is worthwhile investment as
benefits become evident. Changing perspectives on
followership and developing followers can help to minimize
the elitist view of leadership and encourage followers to
become more aware of their meaningful contribution to the
organization (Koonce, Bligh, Carsten & Hurwitz, 2016).

Yes, a leader is only a leader if they have followers. That
is the only definition of leadership, that a leader is a person
with followers. Period. In today’s business environment
with immediate feedback in real time, it is a competitive
advantage to leverage the symbiotic relationship between
leaders and followers. Developing the qualities and abilities
of followers benefits the organization.

SOURCES

1. AK. Borah and P. Goswami (2017); THE BOUNDARY
ELEMENT METHOD TO THE SOLUTION OF HEAT
RADIATION PROBLEMS: A NUMERICAL
IMPLEMENTATION, International Journal of Engineering
and Management, VVol. 4 no. 1; pp 37-44

2. Abderrazak DHAOUI and Fathi JOUINI (2019); R&D
INVESTMENT, GOVERNANCE AND MANAGEMENT
ENTRENCHMENT, International Journal of Financial
Economics and Econometrics, Vol. 6 no. 2 (2019); pp 69-90

3. Aggelopoulos S. (2017); BUSINESS RANKING BASED ON
QUALITATIVE ECONOMIC PARAMETERS:
APPLICATION OF A METHODOLOGICAL PATTERN
ON SHEEP FARMS, International Journal of Engineering
and Management, Vol. 4 no. 2; pp 83-91

4. Arpita Mehta (2017); CUSTOMER ENGAGEMENT: A
CONCEPTUAL CASE STUDY, International Journal of
Engineering and Management; Vol. 4 No 1; pp 1-11

5. Atsalakis George & Zopounidis Constantin (2018);
FORECASTING TURNING POINTS IN STOCK MARKET
PRICES BY APPLYING A NEURO-FUZZY MODEL,

Retrieval Number: F10600486C219 /19©BEIESP

319

10.

11.

12.

13.

14.

15.
16.

17.

18.

19.

20.

21.

22.

23.

Simatupang Hotel & Conference Center, Jakarta, Indonesia

International Journal of Engineering and Management, Vol. 5
no. 2 pp 67-76

Bennis, W. G., & Thomas, R. J. (2007). Leading for a
lifetime: How defining moments shape the leaders of today
and tomorrow. Boston, Mass: Harvard Business School Press.
Bjugstad, K., Thach, E. C., Thompson, K. J., & Morris, A.
(2006). A fresh look at followership: A model for matching
followership and leadership styles. Journal of Behavioral and
Applied Management, 7(3), 304-311,313-319.

Blanchard, A. L, Welbourne, J., Gilmore, D., & Bullock, A.
(2009). Followership styles and employee attachment to the
organization. The Psychologist-Manager Journal, 12, 111-
131.

Bligh, M. C. (2011). Followership and follower-centered
approaches. In A. Bryman, K. Grint,B. Jackson, M. Uhl-Bien,
& D. Collinson (Eds.), The sage handbook of leadership(pp.
1180-1216). London, UK: Sage

Burton, C. (2016). Followers Are the New Currency: How
Social Media Has Changed the Celeb Glam Squad Game,
Followers Are the New Currency: How Social Media Has
Changed the Celeb Glam Squad Game.

C. D. Lai, (2017)Hazard Rate that Asymptotes to a Constant
and Applications, International Journal of Reliability and
Quality Performance, Vol. 6 no. 1 pp 1-9

Carsten, M. K., Uhl-Bien, M., West, B. J, Patera, J. L., &
McGregor, R. (2010). Exploring social constructions of
followership: A qualitative study. The Leadership Quarterly,
21,5 43-5 62. doi: 10.1016/j.leaqua.2010.03.015.

Chen, G., Kanfer, R., Kirkman, B., Allen, D., & Rosen, B.
(2007). A multilevel study of leadership, empowerment, and
performance in teams. Journal of Applied Psychology, 92,
331-346.

Christos Floros, Shabbar Jaffry & Yasseen Ghulam (2019);
PREDICTING RETURNS WITH FINANCIAL RATIOS:
EVIDENCE FROM GREECE, International Journal of
Financial Economics and Econometrics, VVol. 6 no. 1 (2019)
Current Directions in Psychological Science, 17, 219-223.
Dulebohn, J. H., Bommer, W. H., Liden, R. C., Brouer, R. L.,
& Ferris, G. R. (2012). A metanalysis of antecedents and
consequences of leader-member exchange: Integrating the
past with an eye toward the future. Journal of Management,
38, 1715-1759.

Dven Husmann and Volodymye Perederiy (2017);
Forecasting Default with Aggregated Financial Ratios;
JOURNAL OF MONEY BANKING and FINANCE; Vol. 1
no. 1 pp 53-68

Ferrell, S. K., Boyd, B. L., & Rayfield, J. (2013). Texas FFA
officer perceptions of good followership. Journal of
Leadership Education, 12, 174-187.

Fiske, S. T., & Taylor, S. E. (1991). Social cognition (2nd
ed.), New York: McGraw-Hill.

GiambattistaBufalino, (2018) "We need great “followers”, not
just great leaders: a brief questionnaire for followership
development”, Development and Learning in Organizations:
An International Journal, Vol. 32 lIssue: 1, pp.1-3, https:/
doi.org/10.1108/DL0O-04-2017-0040

Giles, S. (2016, March 15). The most important leadership
Competencies, according to leaders around the world.
Retrieved from Leadership, https://hbr.org/2016/03/the-most-
important-leadership-competencies-according-to-leaders-
around-the-world?

Gladwell, M. (2008). Outliers: The story of success. New
York: Little Brown and Company.

Goodwin, V. L., Wofford, J. C., & Boyd, N. G. (2000). A
laboratory experiment testing the antecedents of leader
cognitions. Journal of Organizational Behavior, 21, 769-788.

Published By:
Blue Eyes Intelligence Engineering
& Sciences Publication

www.jitee.org



24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42,

43.

44,

Retrieval Number: F10600486C219 /19©BEIESP

International Journal of Innovative Technology and Exploring Engineering (1JITEE)

Heslin, P.A., &VandeWalle, D. V. (2008). Managers’ implicit
assumptions about personnel.

Hoption, C. (2014). Learning and developing followership.
Journal of Leadership Education, 13, 129-137.

Hurwitz, M. and Hurwitz, S. (2009), “The romance of the
follower: part 17, Industrial and Commercial Training, Vol.41
No.2, pp.80-86

Hurwitz, M. and Koonce, R. (2016), The Practice of
Followership: From Theory to Application. J Leadership
Studies, 10: 41-44. doi:10.1002/jls.21491

loannis Kekes & Athanasios Spyridakos (2018); TOWARDS
AN EVALUATION MODEL FOR EDUCATIONAL
SOFTWARE ANALYZING EVALUATORS BEHAVIOR
THROUGH THE MULTICRITERIA DISAGGREGATION —
AGGREGATION APPROACH, International Journal of
Engineering and Management, VVol. 5 no. 2; pp 53-65

Kean, S., Haycock-Stuart, E, Baggaley, S., & Carson, M.
(2011). Followers and the co-construction of leadership.
Journal of Nursing Management, 19(4), 507- 5 16.
doi: 10.1111/j.13652834.2011. 01227.x

Kelley, R. E. (1988). In praise of followers. Harvard Business
Review, 142-148.

Kelley, R.E. (1992). The power of followership. New York,
NY: Doubleday.

Kelley, R.E. (2008), “Rethinking followership”, in Riggio,
R.E., Chaleff, I., and Blumen-Lipman, J. (Eds), The Art of
followership: How Great Followers Create Great Leaders and
Organizations, Jossey Bass, San Francisco, CA,pp.5-16

Kodo Ito & Toshio Nakagawa (2017); Optimal Operation
Censoring Policy of Aircraft, International Journal of
Reliability and Quality Performance, Vol. 6 no. 1 pp 19-25
Konstantinos Drakos., Modelling Conditional Volatility of
Risk Premia on Fixed Income Instruments, International
Economics and Finance Journal, Vol. 1, No. 2, p. 313.
Koonce, R. (2016). All in “the family”: Leading and
following through individual, relational, and collective
mindsets. In R. Koonce, M. Bligh, M. K. Carsten, & Hurwitz
(Eds.), Followership in action: Cases and commentaries (pp. 3
- 13). Bingley, England: Emerald.

Koonce, R., Bligh, M.C., Carsten, M.K. and Hurwitz, M.
(2016), Followership in Action: Cases and Commentaries,
Emerald Publishing Limited, Bingley.

Lapierre, L.M. and Carsten, M.K. (2014) Followership: What
is it and why do people follow? England: Emerald Group
Publishing Limited.

Latour, S. M., &Rast, V. J. (2004). Dynamic followership:
The prerequisite for effective leadership. Air & Space Power
Journal, 18(4), 102-110.

Lord, R. G., & Brown, D. J. (2004). Leadership processes and
follower identity. Mahwah, NJ: Erlbaum.

Maxwell, J. C. (1999). The 21 indispensable qualities of a
leader: Becoming the person that people will want to follow.
Nashville, TN: T. Nelson.

McCallum, J. S. (2013). Followership: the other side of
leadership. lvey Business Journal, September, Western
University, Canada. Retrieved
https://iveybusinessjournal.com/publication/followership-the-
other-side-of-leadership/

Minh Quang Dao (2018); DEMOCRACY AND URBAN
POVERTY IN DEVELOPING COUNTRIES, International
Journal of Financial Economics and Econometrics, VVol. 5 No.
1, pp 1-10

Miniar Ben Ammar and Sami Hammami (2018); THE
CAUSES OF THE DEFICIT OF HEALTH BRANCH OF
SOCIAL SECURITY IN FRANCE, International Journal of
Financial Economics and Econometrics, Vol. 5 No. 1, pp 71-
89

Mitsuhiro Imaizumi & Mitsutaka Kimura (2017), Optimal
Policy for a System Connected with the Radio Link,
International Journal of Reliability and Quality Performance,
Vol. 6 no. 1 pp 11-17

45.

46.

47.

48.

49.

50.

51.

52.

53.

54,

55.

56.

57.

58.

59.

60.

320

ISSN: 2278-3075, Volume-8, Issue-6C2, April 2019

Mitsuhiro Kimura, Takaji Fujiwara, Tomoki Inoue &
Naomichi Hata (2017); A Software Reliability Assessment
Method under Imperfect Testing Environment, International
Journal of Reliability and Quality Performance, Vol. 6 no. 2
pp 55-64

Motasam Tatahi and Esra T.Kabaklarli (2017); The Financial
and Operating Performance of Privatised Firms in France;
JOURNAL OF MONEY BANKING and FINANCE; Vol. 1
no. 1 pp 27-51

Muhammad Hustafa and Emmanuel Anoruo (2017);
Transmission Effect of Volatility Between Stock Market
Returns, Economic Growth and Productivity-Wage Gap;
JOURNAL OF MONEY BANKING FINANCE; Vol. 1 no. 2
pp 1-16

Murji, S. (2015). Taking followership education to the next
level. Journal of Leadership Education, 14, 168-177.

Natalie Hegwood and M.H.Tuttle (2017); Did the Mortgage
Interest Rate Fail to Respond to Federal Funds Rate Changes:
Testing for a Short-Run Break, 2002-2005; JOURNAL OF
MONEY BANKING and FINANCE; Vol. 1 no. 1 pp 13-26
Nicola Costantino & Roberta Pellegrino (2018); REAL
OPTION APPROACH FOR THE EVALUATION OF
INVESTMENT PROJECTS THE CASE OF A MULTI-
FUEL POWER STATION, International Journal of
Engineering and Management, VVol. 5 no. 2; pp 95-101
Nikolaos Samaras (2017)BASIS UPDATE METHODS IN
THE REVISED SIMPLEX METHOD, International Journal
of Engineering and Management, Vol. 4 no. 1; pp 13-18
Nilson, M., Fels, L., &Gopaul, B. (2016). Performing
leadership: Use of performative inquiry in Noula Armand
Gilbert and Nzomo  Tcheunta  Joseph  (2018);
AGRICULTURAL CRISIS AND ECONOMIC
DEVELOPMENT: The African Experience of the 1980s,

International  Journal of Financial Economics and
Econometrics, Vol. 5 No. 1, pp 11-39
Olha Bodnar and Taras Bodnar (2019); UNBIASED

ESTIMATOR OF THE EXPECTED QUADRATIC
UTILITY PORTFOLIO, International Journal of Financial
Economics and Econometrics, VVol. 6 no. 1, pp 59-68

Olusegun H. D. (2017); CHARACTERISTICS OF ENERGY
RELEASED DURING MELTING OF ALUMINIUM AND

BRASS, International Journal of Engineering and
Management, Vol. 4 no. 1; pp 29-35
Ramazzina, G. (2017, July) TD Magazine: Talent

Development., VVol. 71 Issue 7, p70-73.

Ran Zhang (2017); Does Systematic Risk Affect A-H Price
Spread?; JOURNAL OF MONEY BANKING and
FINANCE, Vol. 1 no. 1 pp 1-11

Riggio, R. E. (2014). Followership research: Looking back
and looking forward. Journal of Leadership Education, 13, 15-
20.

Rosenbach, W. (2015). Contemporary Issues in Leadership.
New York: Routledge, retrieved
https://doi.org/10.4324/9780429494000

Samani, M. and Thomas, R.J. (2016) Your leadership
development program needs an overhaul. Available at:
https://hbr.org/2016/12/your-leadership-development-
program-needs-an-
overhaul?utm_campaign=HBR&utm_source=facebook&utm_
medium=social

Schwantes, M (2008, March 10). Warren Buffett Once Told a
14-Year-Old Kid the Secret to Success in 1 Simple Sentence.
Retrieved from Inc Magazine, https://www.inc.com/marcel-
schwantes/warren-buffett-says-hanging-out-with-this-kind-of-
person-will-make-you-more-successful.html

Published By:
Blue Eyes Intelligence Engineering
& Sciences Publication

www.jitee.org



61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

World Conference on Applied Science Engineering and Technology | 15" -16"™ March 2019 | Aston Priority
Simatupang Hotel & Conference Center, Jakarta, Indonesia

Shinji Inoue & Shigeru Yamada (2017); Optimal Testing-
Effort Expending Policies Based on a Two-Dimensional
Software Reliability Growth Model; International Journal of
Reliability and Quality Performance, Vol. 6 no. 2 pp 65-77
Sureshkumar M. R.and V. Madhusudanan Pillai (2017);
IMPACT OF WEIGHT ASSIGNED TO OBJECTIVE
FUNCTIONS IN PLANNING ANNUALISED HOURS,
International Journal of Engineering and Management, Vol.
4 no. 1, pp 19-27

Sy, T. (2010). What do you think of followers? Examining the
content, structure, and consequences of implicit followership
theories. Organizational Behavior and Human Decision
Processes, 113, 73-84.

Tabak, F. and Lebron, M. (2017). Learning by Doing in
Leadership Education: Experiencing Followership and
Effective Leadership Communication Through Role-Play.
Journal of Leadership Education, 12.

Tanoff, G. F., & Barlow, C. B. (2002). Leadership and
followership: Same animal, different spots? Consulting
Psychology Journal: Practice and Research, 54(3), 157-165.
http://dx.doi.org/10.1037/1061-4087.54.3.157

teaching organizational theories. Journal of Leadership
Education, 15, 170-186.

Vugt, M., Hogan, R., & Kaiser, R. (2008). Leadership,
followership, and evolution: Some lessons from the past. The
American Psychologist, 63, 182-196.

Wahab. A. Lawal and Rihanat. I. Abdulkadir (2018); AN
ANALYSIS OF GOVERNMENT SPENDING ON
EDUCATIONAL SECTOR AND ITS CONTRIBUTION TO
GDP IN NIGERIA, International Journal of Financial
Economics and Econometrics, Vol. 5 No. 1; pp 53-70

Wong, C. and Long, K. (2002). The effects of leader and
follower emotional intelligence on performance and attitude:
An exploratory study. The Leadership Quarterly Volume 13,
Issue 3, June 2002, Pages 243-274

Xiao XIAO* & Tadashi DOHI (2017); Exponential-Like
Software Reliability Models Based on Binomial Process;
International Journal of Reliability and Quality Performance,
Vol. 6 no. 2 pp 79-87

Yihui Lan., Equilib rium Exchange Rates an d Currency
Forecasts: A Big MAC Perspective, International Economics
and Finance Journal, Vol. 1, No. 2, p. 291.

Dan Han and Howard Qi(2019); Analyzing the Dynamics of
ARM, FRM & Hybrid Mortgage Loans, Asian Journal of
Economics and Finance, Vol. 1 No. 1; pp 1-15

Dikaios Tserkezos (2019); Detecting ARCH Effects: Power
versus Frequency of Observation. Some Monte Carlo results,
Asian Journal of Economics and Finance, Vol. 1 No. 1; pp 16-
23

Yu Chun Wang, Chung Jung Lee and KuoCheng Huang
(2019); Corporate Governance, Investment Opportunities and
Cash Holdings for SEO Firms: A Test of the Shareholder
Power Hypothesis; Asian Journal of Economics and Finance,
Vol. 1 No. 1; pp pp 24-46

Retrieval Number: F10600486C219 /19©BEIESP

Published By:
Blue Eyes Intelligence Engineering

321 & Sciences Publication

Exploring Innovation'



