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Entrepreneurship Career Choice and its
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Abstract: This paper discusses the reasons why graduates from
the Fashion and Design Department, Faculty of Engineering,
university of Padang Indonesia chose to become entrepreneurs.
In addition, what are the influencing factors for that. A survey
design was used. The total population of graduates from the
department who graduated from the program in ten years
duration were involved. They were only 218 of them. Findings
show that the majority of those graduates were entrepreneurs
followed by working at industries. From the percentage who were
entrepreneurs, the main reason for choosing the career was to
apply knowledge they had learned compared to those who work at
industries was they thought that the skills they had learned is
more suitable to be workers. On the other hand, parents was the
most influencing factor for those who chose to become
entrepreneurs as compared to those wo work at industries was
influenced by their own choice. These findings implied that
lecturers and the curriculum of the program did not play much
role in influencing those graduates to become entrepreneurs.
Thus, much has to be done to redesign the curriculum and
retraining the lecturers for this purpose.
Keywords: Entrepreneurship,
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I. INTRODUCTION
Entrepreneurship career choice among the university
students has always been the concern of many universities in
the world. Studies had shown that less than 4% graduates
from most of the universities in the world will become
entrepreneurs after leaving the universities (Douglas and
Sheperd, 2002). This percentage is true in most western
countries rather than in Asia which is much less. For
example, in Indonesia, less than 1% graduates will become
entrepreneurs(Department of National Statistics, 2013).
Some of the factors discussed by the researchers were
internal factors such as personality, attitude and intention
and external factors such as universities’ education, parents
and work experiences (Collins et al 2006; Nor Aishah
2006).

Among the university graduates who choose to become
entrepreneurs, those from the diploma level program are still
low in number of becoming entrepreneurs (Cheng & Chan
2004; Kamariah et al. 2004; Norshidah 2009) in most
universities. Thus, attention need to be given to all levels of
formal education from the primary schools to the university
level (Brown 2000; Kent 1990; Rondstadt 1990). One of the
reasons that contribute to this situation is the understanding
of universities’ planners and educators, that the main
purpose of academic programs is to prepare students to be
professionals in their areas who can work at industries when
they leave (Asarudin&khairi 1995). In most ASEAN
countries, for example in Indonesia, diploma programs are
more for mediocre which influence the purpose of
producing them more to become technicians and operators
for industries (Alfian 2002). However, changed in
awareness about encouraging all level of university
graduates to become entrepreneurs had taken place since
2010 by the Ministry of Education, Indonesia (Muhaimin
2013). Since then, most higher education institutions in
Indonesia have integrated entrepreneurship course in most
of their diploma and degree programs.
As a background, Indonesia is still facing many problems
with regard to her workforce development. According to
Firdaus (2012), there were four main problems such as 1)
limited number of jobs offered by industries, 2) low quality
of higher education institutions’ graduates which contributes
to only 9.72% get employed, 3) rate of unemployment
which is high such as 19.99% due to lack of skills which
match with the industries’ need and lastly 4) slow
development of global industries in Indonesia. According to
McClelland (1961), for a country to develop fast she must
have at least 2% entrepreneurs from the total population.
Indonesia has only 1.65% entrepreneurs from her total
253.61 million people which 0.8% aged below 40 years old.
United of America has 12%, Singapore has 7.2%, South
Korea has 4% and Malaysia has almost 3% (Ministry of
Cooperatives and SME Indonesia, 2014). The government
of Indonesia has taken a lot of measures to increase the
number of youth entrepreneurs. One of them is through
entrepreneurship education at all higher education
institutions.
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In 2009, a national conference was organized involving
almost all 83 state universities and 103 private universities
to discuss the approach for accelerating the numbers of
graduate entrepreneurs (Department of Higher Education
Indonesia, 2009).
In 2013, about 7.4 million youth were unemployed. From
this figure, 7.54% was among the diploma level graduates,
6.4%undergraduates and the rest from the high schools’
leavers (Department of National Statistics, 2013). According
to Siswoyo (2009), most universities’ graduates tend to be
job seekers rather than job creators. He claimed that this was
due to universities’ role which tend to prepare those
graduates for applying jobs rather than for creating their
own job. Ciputra (2008) added that universities tend to teach
students to be knowledge sponge rather than how to use
their professional knowledge to create or develop
something. One of the ways to do this is by working
together with industries for students to observe real world
work life and gain industrial experiences (Chrisman&
McMullan 2004; Greenback 2000). Employers look for
individuals who are proactive, tend to solve problems
creatively and responsible. Thus, Nor Aishah (2013) pointed
entrepreneurship education can equip graduates with
qualities that employers are looking for besides developing
entrepreneurship attitudes and skills.
In 2009, a tracer study was conducted by the Department
of Family Well-being (Fashion Design Unit) at the Faculty
of Engineering Education, University of Padang throughout
the four states (West Sumatera, North Sumatera, Riau and
Jambi) on 30 industries which employed her diploma
graduates. It was found that employers were below
moderately satisfied with the department’s diploma
graduates at their workplace. For example, 80% of the
employers stated that the skills of the diploma graduates
were not up to their standards or expectations. Based on this
finding, efforts had been taken by the department to look
into the curriculum and its teaching and learning activities.
A follow-up study done by Efendi (2010) found that only a
few graduates from the same program were employed or
become entrepreneurs which is much less than 1%. Other
studies conducted in Malaysia also found that less than 3%
percent university graduates become entrepreneurs (Nor
Aishah 2013; Zolkafli et al. 2004; Ministry of Higher
Education Malaysia 2010; Mohd Salleh 2002). Studies
conducted by Abdul Aziz (2002), Ramli (2010), and
Muhammad Iskandar Zulkarnain (2014) and Sarimah et al.
(2011) found that many universities did not have a clear
strategic plan and direction on how to encourage graduates
to become entrepreneurs. This was due to lack of teaching
experts in entrepreneurship education, infrastructure and
capital. According to Nor Aishah (2013), one of the
weaknesses of the universities’ curriculum in Malaysia is
lack of emphasis on the development of attitude, thinking
and moral values. Norasmah (2009) added that university
students were not equipped with enough fieldwork
experiences to help develop their confidence in starting a
small business.
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II. LITERATURE REVIEWS
Studies have shown that there are two main factors that
could influence students to become an entrepreneur. They
are personal and environmental factors. In this article,
environmental factors include entrepreneurship knowledge,
parents and lecturers. According to Gosh et al. (1996),
knowledge background can influence someone’s decision to
be entrepreneur. Many studies had been conducted to
determine the relationship between knowledge and
entrepreneurship. For example, Stokes and Wilson (2006)
concluded that is no clear relationship between the two
variables. However, Ashmore (1991), Wickham (1990),
Mohd Salleh et al. (2005) and Nor Aishah (2006),
knowledge contributes to the development of individual
entrepreneurial behavior and development. Shane (2003)
and Kartz (2007) pointed out that formal entrepreneurship
education helps individual’s ability to identify and grab
business opportunity. They added that it also contributes to
individual’s ability to sustain their business start-ups. Henry
et al. (2003) stressed that entrepreneurship education
whether in the form of short course trainings or long-term
courses learned at an institution contributes to the
development of graduates’ entrepreneurship career choice.
Studies conducted by Owusu-Ansah (2004),Ede et al.
(1986), ZaidatulAkmaliah et al. (2002), Raichauduri (2005),
Collins et al. (2005) and AsmarYulastri (2016) found that
there is a significant relationship between entrepreneurship
knowledge and entrepreneurship attitude and readiness.
Another significant contributor to entrepreneurship
inclination is parents. Many studies had looked into this
relationship such as Md Nor et al. (2004) found that there is
a significant difference between those who become
entrepreneurs and work with companies based on those
whose fathers were self-employed. Parris (2002) and
Hisrichet al. (2005) also found that parents’
entrepreneurship background play an important role on
graduates’ inclination to choose entrepreneurship career.
Mohd Salleh (1992) found that graduates whose both
parents were entrepreneurs had more significant
relationships to become entrepreneurs. This phenomenon is
further supported by Koh (1996). Isteti (2010) and
AsmarYulastri (2016) however found that mothers had more
influence on students at Padang Indonesia to become
entrepreneurs compared to the fathers.
Other than knowledge and parents, lecturers also play
some role in influencing graduates to become entrepreneurs.
Since lecturers at universities are the main persons graduates
meet at the universities, they can be their motivators during
the teaching and learning processes in class. Colvin dan
Schlosser (1998) pointed out that a graduate’s success at
universities to a certain extent depend on his or her
relationship with the lecturers. Kauffman dan Burbach
(1997); Noriah dan Nor Shakinah (2001) in their studies also
found that lecturers contribute to students’ success at
universities by giving encouragement and motivations.
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Kao (1995) in Mohammad Rezalet al. (2009) stressed on
the importance of effective teaching and guidance by
lecturers who teach the subject to influence graduates to like
the subject and subsequently choose to entrepreneurship
career. Kao (1995) in Mohammad Rezal et al. (2009).
According to Lewis (2002), change in the entrepreneurship
behavior can happen due to a lot of social interaction of a
student both with his or her inside and outside classrooms.
Thus, with lecturers’ encouragement in the class or outside
will contribute to the development of graduates’ interest and
motivation to choose entrepreneurship career. Even though
its not easy to shape entrepreneurship thinking and attitude
among the graduates, studies conducted by Kao (1995) in
MohammadRezal et al. (2009) found that entrepreneurship
education at universities to a certain extent can influence the
graduates to like entrepreneurship career. Collins et al.
(2004); Lewis (2002) and Nor Aishah (2006) agreed with
Kao’s findings in terms of the effectiveness of proper
entrepreneurship curriculum will help to alleviate graduates’
interests in entrepreneurship. Yap (2002) stated that
entrepreneurship education can help to develop a student’s
potential to be creative and innovative, to be more alert of
opportunities in their surroundings and able to translate
them into business ideas and plan to realize them.
III. PURPOSE OF THE STUDY
The objectives of this study are:
1. To determine the types of jobs taken by the
Diploma in Fashion and Design graduates after
finished their study.
2. To determine the reasons for choosing
entrepreneurship job among the Diploma in
Fashion and Design graduates.
3. To determine the reasons for choosing to work in
industries among the Diploma in Fashion and
Design graduates.
4. To determine factors influencing the Diploma in
Fashion and Design graduates who choose to be
entrepreneurs and who choose to work in
industries.

All of them were contacted manually through telephone
calls and personal visits since the faculty still keep their
addresses and contact numbers.
V. FINDINGS AND DISCUSSION
Table 1 shows the percentage of respondents according to
jobs they were holding when surveyed. From the total of
218, majority of them were entrepreneurs (38.0%), followed
by 22.5% of them worked at industries or companies, 11.5%
were teachers, 4.6% doing a variety of jobs and finally
23.4% were still unemployed. Based on this result, a good
indicator is many of them were entrepreneurs.
Table. 1 Distribution of respondents based on jobs
Types of Jobs
Entrepreneur
Industry workers
Teacher
Miscellaneous
Not employed
Total

Percentage
38.0
22.5
11.5
4.6
23.4

218

100.0

With reference to Table 2, based on the number of
graduates who were entrepreneurs in Table 1, 15 of them
(20.3%) choose to be entrepreneurs because they wanted to
apply the knowledge they had learned during their study.
Twelve of them (16.2%) said because they need to earn
income. Subsequently, another 12 of them (16.2%) said the
skills they learned is suitable to for doing entrepreneurship
job. Eleven of them (14.9%) said they wanted to create their
own jobs followed by 8 of them said they want a sense of
freedom to manage their own life. The rest which is less
than 4 persons each said they wanted to continue their
parents’ businesses, willing to take risk, interest in the
career, not sure why and lastly to gain experience in the job.
Since the majority gave the reasons of wanting to apply
knowledge, it implies that the entrepreneurship education in
their study program is quite effective.

IV. METHODOLOGY

Table. 2 Percentage of reasons for choosing to be
entreprenuer
No

The main design of this study was evaluation design. The
original work of this study was to evaluate the effectiveness
of the Diploma in Fashion and Design program from the
Faculty of Engineering, University of Padang, Indonesia on
entrepreneurship career choice among the graduates. For the
purpose of this article, the writers selected some tables in
order to focus on how many graduates become
entrepreneurs, work in industries, why did they choose those
careers and finally what are the influencing factors for their
career choice. Data was collected using a questionnaire
which was developed by the researchers based on literature
reviews. A few pilot studies were conducted to ensure the
reliability and validity of the items and its constructs. The
final overall Alpha Cronbach value for all items was more
than 0.8.The population of this study was those who
graduated between the years 2001 to 2010. The total number
of graduates between these years is only 241 because each
year the number of graduates was not more than 30 students.
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Frequency
83
49
25
10
51
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1
2
3
4
5
6
7
8
9
11
Total

Reasons
Apply knowledge
To earn money
Suitable with the skills
learned
To create own job
Can manage own life
Willing to take risk
Continue
parents’
business
Not sure why
Interest
To seek experience
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Frequ
ency

%

15
12
12

20.3
16.2
16.2

11
8
4
4

14.9
10.8
5.4
5.4

3
2
1
74

4.1
2.7
1.4
100.0

Entrepreneurship Career Choice and its Influencing Factors Among the Graduates of Diploma in Fashion and
Design from University of Padang, Indonesia
With reference to Table 3, based on the number of
graduates who choose to work in industries, majority of
them which is 28.6% (14) believed that the skills they
learned from the Diploma program was more suitable to
work with industries. Ten of them (20.4%) gave the reasons
“to seek experience” at industries. Nine of them (18.4%)
gave the reason “to earn money”, followed by 4 of them to
“apply knowledge” and the rest which was less than 3
persons each gave the reasons such as “to try work life”, “no
risk”, “interest”, “live nearby the industries”, “grab the
opportunity” and lastly “follow parents’ footsteps”.
Majority of them have the perception that the Fashion and
Design skills they learned are more suitable to work at
industries.

Table. 5 Percentage of graduates based on influencing
factors to be entrepreneurs

No
1
2
3
4
5
6
7

2
3
4
5
6
7
8
9
10
Total

Reasons
Suitable with the skills
learned
To seek experience
To earn money
To apply knowledge
To try worklife
No risk
Interest
Live nearby industries
Grab opportunity
Follow parents’ footsteps

Frequency
14

%
28.6

10
9
4
3
3
2
2
1
1
49

20.4
18.4
8.2
6.1
6.1
4.1
4.1
2.0
2.0
100.0

Table. 4 Percentage of graduates based on influencing
factors to work in industries
Influencing Factors
Own choice
Parents
Lecturers
Friends

Frequency
34
12
2
1
49

%
69.4
24.5
4.1
2.0
100.0

With reference to Table 5, the main influencing factor is
parents. For example, 44.6% (33) of the graduates who were
entrepreneurs agreed that their parents influenced them to
become entrepreneurs. This is followed by “own choice”
which is 40.5% (30) of them. The third most influencing
factor is from their lecturers which is not much such only
9.5% (7) of them. The rest is followed by less than 2% for
each factor such as friends, both parents and friends, both
friends and lecturers and lastly lecturers, friends and parents.
It is interesting to find out that parents play most important
role in influencing the graduates to become entrepreneurs.
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%

Parents
Own choice
Lecturers
Friends
Both parents and lecturers
Both friends and lecturers
All three-lecturers, parents
and friends

33
30
7
1
1
1
1

44.6
40.5
9.5
1.4
1.4
1.4
1.4

74

100.0

VI. CONCLUSION

With reference to Table 4, the main factor that encouraged
them to work in industries is “own choice”. For example,
there was 69.4% (34) of them from the total number
surveyed. The second most influencing factor is their
parents (24.5%). The rest which is less than 2 persons said
their lecturers and friends influenced them.

No
1
2
3
4
Total

Frequency

Total

Table. 3 Percentage of reasons for choosing to work in
industries
No
1

Influencing factors

Based on the findings, surprisingly most of the graduates
of the Fashion and Design Department from the Faculty of
Engineering were working as entrepreneurs compared to
working at industries. However, the main influencing factor
they chose to become entrepreneurs was their parents rather
than knowledge or experience they gained from learning at
the department. For example, less than ten percent was due
to the lecturers’ encouragements. In comparing with
Norashidah’s(2009) study, she found that lecturers do play
some significant role in influencing graduates to become
entrepreneurs such as more than 14%. This implies that, the
Fashion and Design Department’s program for
entrepreneurship education need to be improved in terms of
lecturers’ role. In terms of the curriculum, to a certain extent
it was quite effective because the top reason for choosing to
be entrepreneurs among those graduates was to apply
knowledge they had learned even though it was not more
than twenty percent. Another interesting factor for
influencing those graduates to become entrepreneurs were
“their own choice”. This implies the graduates’ own internal
factor that could interest, motivation and personality. A lot
of studies have agreed that these three factors are the main
internal factors that encourage a person to become
entrepreneurs. When comparing the influencing factor for
both who work at industries and who chose to become
entrepreneurs, it is interesting to see when it comes to chose
to become entrepreneurs, it took their parents to do so as
compared to “own choice” when comes to those who work
at industries. This implies that to become entrepreneurs,
since human surrounding factor is very important, lecturers
can play the same role as the parents. In the past, most
parents prefer their children to have a stable job and not
taking entrepreneurship which is riskier. In conclusion, the
tendency for graduates from the Fashion and Design
Department to choose entrepreneurship career is high and
improving the program from all aspects such as the
curriculum and the lecturers is crucial.
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